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Abstract

Research process for economic development foundation with identity products of
Uttaradit to commercial launch: case study langsat of Uttaradit aimed to create identity
products and to create a collaborative mechanism and area commerce research drive in
Uttaradit Rajabhat University by using the concept of area bases research which Combined
with commercial research which used langsat as the tools to distribute Sustainable
income for farmers in the area, conservation of ecosystems in agroforestry systems through
participatory academic collaborative research to develop value-added products and value
under the community context which had core value, langsat conservation. The key to
creating signature product was the extraction in the area include deep needs of farmers,
entrepreneurs, and consumers and develop to goods and services with design thinking
process for finding value added process that were the real needs of consumers and possible
commercial production based on the participatory process of all parties which had joint
vision, participation, exchanging of learning, transparency and confidence.

The finding pointed out that, team building through various activities creating a
common goal before commencing work. This made the team had the unique creative
minds, collaborative design from starting, middle way to the destination that helped the
researchers understood and visualized the jigsaw in every dimensions throughout the
production chain and trade until can plan to work more clearly. The learning together
process from research activities had a great learning together which started from the process
of learning together of researchers, farmers network, operators network, support network
and university supporting agency and exchanged information with each other. This took to
applied the advantage of the existing from person who used to successful doing in the
team, learning from related network. In addition, the learning from field trip, training and
meeting were inspiration to develop themselves. The building cooperative network in Joint
goals was sustaining people in the community because of the research process must have
continuing cooperation with inside and outside network. Working with this project made the
entrepreneurs had more experience from having a chance to connect with other more

people and departments both civil society and private.
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