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The Identity Searching from Langsat Production Wisdom
to Create a Product and a Service Identity of Uttaradit Province
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The Identity Searching from Langsat Production Wisdom

to Create a Product and a Service Identity of Uttaradit Province

Abstract

The purpose of this research aimed to explore and to find the outstanding wisdom
of Langsat production, Uttaradit province for creating the identity of goods and services in
Uttaradit Province.

The main contributors to this research on wisdom of langsat production were 20
people who were farmer leader, community leaders, which grow langsat in Muang District and
Lab Lae District by specific selecting.

The tools used in this study which the research team applied from the concept
theory and research papers were structured interview and group recordings which created
from research related papers based on the research framework, working experience in the
area and observe directly.

From the research and qualitative data collection found that the outstanding
wisdom about growing langsat were cultural traditions wisdom, food wisdom, the wisdom of
living in the natural environment, wisdom of cultural producers, wisdom of land use shade
design, and the wisdom of choosing the right kind of plants in each floor or Agroforestry. It
was evident that these wisdoms had a unique identity of local which can promote to be the
identity of goods and services in terms of value adding. This can be summarized as an
overview of the langsat Planting Wisdom that “Fruit from the forest which take care by
goddess.” This means growing langsat must rely on knowledge wisely In selecting or

modifying factors that support effective production.
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