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Abstract

The value communication to create the recognition of identity's product in
Uttaradit province. This research aimed to communicate the value of identity's
product, marketing communication and recognition of the identity's product in
Uttaradit province. The methodology was mixed method. In-depth interviewed was
used qualitative research with purposive sampling and the questionnaire was used as a
research instrument.

The Finding found that value was the folk wisdom by taking advantage of
biodiversity in agroforestry.  Branding was the quality of the people within the
production quality of landsat system. Moreover, value was the goal of the network
that caused the marketing communication and becoming the commercial brand.
Furthermore, communication caused customer understanding the system and want to
be a part, support and buy Langsat in agroforestry with fair trade.

The value organizational communication was personal media that made the
network of Langsat’s manufacturers awareness about value, telling story and action.
Tools of marketing communication can stress the business and customer for the
decision marking. Mass communication such as name card, brochure of khon rak pha
(Langsat) club, catalog, QR code, clip of khon rak pha (Langsat) club and personal
media. These used for negotiated with business. Moreover, the value communication
processing and marketing communication affecting the recognition and customer
behavior shown that in 2017, there are farmers participating 6 persons in 30 acres and
increased in 2018 with 26 persons in 555.5 acres.

Finally, in 2018 the orders totaled 4 tons. There are 27 dealers and the
companies of negotiating business. In ThaiFex 2018, 300 business card and, 200
brochures were distributed. There were Langsat processing ordering, moreover, can
selling Langsat juice and slerpy with the rest of testing about 6,000 baht. Therefore,
the target group with products had 300 persons and the tester about 500 persons.
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