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Abstract 

 
This research study is the development of distribution channels of Langsad  Uttaradit 

province. It aim 1) to Study channel distribution of Langsad and 2) development the channel 
distribution of Langsad. The method  consist with objectives. Divided into 2 phases such as 
data collection from channel distribution of Langsad Uttaradit province. To study basics of 
agriculture business data with issues is distribution channel management, to develop the 
distribution channels and to analysis and synthesis. To obtain in the supply chain of Langsad 
‘s agribusiness. Moreover, it has distribution channels in the different places. So, return data 
to all relevant parties and to achieve the corresponding understanding. As a guides to  
develop distribution channel. Data collection in this research with study documentary data 
and review literature, in-depth Interview, participant Observation, focus Group Discussion and 
consumer questionnaire.  The quantitative research used descriptive statistics and the 
qualitative research used content Analysis.  
 The results found that development of distribution channel of Langsad in Uttaradit 
province. It is the work of the faculty of management science wit expert in management and 
marketing network such as the farmer, the middleman or collector of fruits that is the 
person who is social enterprise.  There are responsibility about collect fruits and pass to the 
entrepreneur is Lemon farm shop. The target group is the premium market customers who 
need safety food. In addition, the development of distribution channel can divide 2 ways 
such as 1) the premium market that farms must produce quality fruits before sending to 
distributor or lemon farm shop and 2) the processed fruits. Therefor it value added of 
Langsad because of Landsad that no standard, so that it size, taste or fall grade to develop 
as food and non-food. 
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