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Title Management of crop marketing in coffee agroforestry systems In
Uttaradit province

Researcher Asst. Prof. Thidarat Mueandacha and others

Abstract

The objectives of this research are (1) To study the situation of economic crop market
in agroforestry system in Uttaradit province (2) To study the behavior of the buyers of coffee
products in the agroforestry system Uttaradit (3) To develop a model for the distribution of
coffee economic crops in agroforestry system Uttaradit

Research methodology used quantitative research methods. And qualitative research
Internal support Which the sub-research is quantitative Within the main research is qualitative
research. To enable quantitative research to support primary quality research By integrating
research in the period of data collection. And using quantitative results to support spatial
quality. Research Study tools Consisting of interview forms, questionnaires and group
discussions.

Population and samples used in the research are Farmers who own coffee plantations
in the agroforestry system in Nang Phaya Subdistrict, Ban Dan Na Kham Subdistrict And Mae
Poo district Uttaradit, A group of middlemen who buy coffee in agroforestry systems, Coffee
shop operators group, Consumer groups, coffee, tea flower products. As well as relevant
parties that are important in the management of the coffee plant economic market in the
agroforestry system to know the market situation of the coffee plant economy, Behavior of
coffee product buyers and the development of distribution channel formats by conducting
the sample selection process using specific sampling methods.

The research found that Farmers still have economic disadvantage in trade. Because
farmers will sell coffee in the form of fresh produce immediately to middlemen in total quality
characteristics without any privatization to increase value. After that, the middleman group
then processed the coffee products to increase the value before selling. As a result, the
economic value that middlemen receive is higher than that of coffee growers. Therefore, in
order to increase the price that farmers receive to have more value, farmers in all 3 areas
must have a form of coffee production with emphasis on quality. There are groups together
to gather produce and transform, increase the value of coffee. There is a branding of the group
for marketing and distribute processed products in the form of groups. Enable to increase the
value of the product generate income for group members. The self-reliant economy of the
community and raising awareness in the community. Learning to be self-reliant and create

sustainable income.
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