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Abstract

The purposes of this research were to (1) study the market, problems and the
business groupings cooperation between people, joint operators and government offices that are
related to the local products groups in Uttaradit province and (2) find the appropriate scheme of
Uttaradit local products marketing network management by the cooperation between Uttaradit
Rajabhat University and the local organizations in order to be the knowledge basis which can be
used to improve people’s ways of lives and improve the communities to be strong and
sustainable.

This research is a Participatory Action Research (PAR) of 8 local products
manufacturers and sellers groups which consist of 2 groups of food manufacturers, 3 groups of
clothes and outfits makers, a group of wares, decorative accessories and jewelry manufacturers,
and 2 groups of herbal products manufacturers. The data collected was grouped and compiled in
a descriptive form.

The results reveal that the sample group has a very good cooperation with the
networks, the shops and the agents in the area of the north and also in the other parts of the
country and also with related government offices, government enterprises and private
organizations. The scheme of Uttaradit local products marketing network management are in
forms of marketing cooperation, products displays, products booths and informing the network
groups marketing information thoroughly.

The suggestions for the government and related associations are they should support
the groups at the beginning of the network set-up but should not rule all the processes, the
marketing network management scheme will be sustained if there is a cooperation of the groups,
the networks and any related organizations, and the groups’ leaders must be dedicate, patient,

have sense of leadership and use the principal of good governance in the network management.
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