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Abstract

The purpose of this research is to raise awareness and awareness of waste
separation and encourage the reduction of waste, the amount of waste, and the
value added to households with community participation. The analysis of data there
are 10 villages in the village. The age range is from 41 to 50 years old. Occupation:
Sales / Business Monthly income of 5,000 - 10,000 baht. Accommodation housing
and business, Duration of residence in the community is 5 years. Number of
household 4 - 6 people are aware and focus on the separation of household waste
to reduce waste. Awareness of people in community solid waste management by
collection of household waste was at a high level average 3.87 or 77.40 percent.
Every time the household sorts waste and plastic waste into the households, the
value added to the household has the highest average of 4.99. Households that do
not separate waste from Moo 5 Ban Mata have a sawdust waste that can be added
to the household by selling it to a furniture factory to be compacted and then can

be used to make pots.

Key words: Value creation, Participation



